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Keystone
Science Network

The Keystone Science Network encourages inquiry-based
science teaching and learning through the use of 

K-8 science activity kits supported by online resources.

The Keystone Science Network
would not have been possible
without the support of the following
school districts, all of which are
located in Pennsylvania.

Abington School District 
Big Spring School District
Brandywine Heights Area 

School District
Cumberland Valley School District
Camp Hill School District 
Dallas School District
Forest City School District 
Harrisburg City School District
Haverford School District 
Midd-West School District
Northeastern School District 
Penn-Delco School District
Pennsbury School District
Riverside School District
School District of Lancaster 
School District of Philadelphia 
Scranton School District
Shamokin School District
Shikellamy School District
Springfield School District
Upper Dublin School District
Wallingford-Swathmore 

School District
West Chester Area School District 
William Penn School District 
Wissahickon School District

Cooperation and support from the
following groups also contributed to
the success of the Keystone Science
Network. 

ASSET, Inc.
Capital Area Math/Science Alliance
Carolina Biological Supply

Company
Delta Education
Kendall/Hunt
Mid-Atlantic Eisenhower Regional

Consortium
National Science Resources Center 

LASER Initiative
Northeast Regional Science

Alliance
Pennsylvania Department of

Education
Research for Action
Southeastern Pennsylvania

Regional Science Initiative

The Keystone Science Network
project benefited from the guidance
and leadership of its National
Advisory Committee Members.

Margaret Honey, Center for
Children and Technology

Doug Lapp, National Science
Resources Center (retired)

Gerald Wheeler, National Science 
Teachers Association 

Karen Worth, Education
Development Center 
& Lesley College

The Keystone Science Network 
and Keystone Online are initiatives
of The Franklin Institute’s Center 
for Innovation in Science Learning,
under the leadership of 
Carol A. Parssinen, Ph.D., 
Senior Vice-President.

Principal Investigator
Wayne Ransom, Ph.D., Executive

Director, Education Programs

Co-Principal Investigator
Karen Elinich, Director,

Educational Technology
Programs

Special thanks to the Keystone
Science Network staff members:
Alyce Callison, Susan Holmes,
Sharon Keifer, Molly McLaughlin,
and Jay Treat.

The Keystone Science Network and
Keystone Online are made possible
by support from the National
Science Foundation and Unisys.

www.keystone.fi.edu

Earth Science

Physical Science

Life Science

Technology

Human Body 
Science

Organisms and 
Their Needs

Plant Growth and 
Development

Environments,
Habitats, 
and Ecosystems

Energy: Sound, 
Electricity, 
and Magnetism

Material Properties 
and Change

Our Changing Earth

Force and Motion

Models and Designs

Air and Weather

Earth Materials

Do you teach science?
Keystone Online 

Curricular Companions can help!

The Keystone Curricular Companion collection 
features eleven science content themes.

Do you use science kits?
The Keystone Online Kit Matrix can help!

The Kit Matrix has the resources you need to
make kit-based science  successful in your
classroom. Assessment strategies, cross-

curricular connections, extension activities,
and links to standards help you make every

kit a hit with kids and parents! The Kit
Matrix organizes kits in four content areas.

“I overheard one of my kids say ‘I wish 
we could have more time for science!’ 
I don’t ever remember hearing a student
say that before.” —Susan Maxwell,
William Penn School District

“Keystone Online looks great and
encompasses the needs of both teacher
and student.” —Suzanne McClellan,
School District of Lancaster

Dennis M. Wint, Ph.D.,
President and CEO

William J. Avery, Chairman

222 North 20th Street
Phladelphia, PA 19103



ARAMARK Design Solutions 

Building Business 
By Design

Design Solutions provided the
expertise to develop a fun and
contemporary atmosphere with a
retro sports theme. Key design
elements include a free flowing cafe
with an open grill area, mosaic glass
tiles and granite countertops.The
result is a total environment solution
creating an inviting and dynamic
dining destination.

Design Solutions®

Business Services

NFL Films Headquarters
Mt. Laurel, New Jersey

©2003 ARAMARK Corporation.All rights reserved.

1101 Market Street, Philadelphia, PA 19107
213.238.3606

www.ARAMARK.com





To a vintage year!
Happy Holidays.



Adding New
Meaning to the Word

Cafeteria
Vermont Technical College

2001 • 2002

Frequently Asked
Questions
If I don't use all my meals in one
week, do they carry over to the
following week?
Meals do NOT carry over from one week to
the next. It is important that you select the
right plan to fit your schedule and your
eating habits to ensure that you get the 
full value for your dollars.

Can I change my Meal Plan?
Yes. You have the opportunity to change 
your Meal Plan during the first two weeks 
of the fall and/or spring semesters.

What happens to my unused Points
at the end of the semester?
Your unused Points transfer from the fall 
to the spring semester. At the end of the
spring semester, any unused Points are not
refundable and cannot be transferred to the
new academic year.

Can I treat a friend by using two
"meals" in a meal period? 
You are the only person allowed to use your
"meals" and you can only use one meal per
meal period. If you would like to treat a
friend, you may pay for their meal using
your Points or cash.

What do I do if my Points run low?
Each time you purchase a snack or a full
meal, you may ask the cashier to tell you
how many Points you have remaining. If your
Points run low, you can add additional Points
to your account using cash, check or money
order. Simply go to the Aramark Dining
Office in Morey Dining Hall to make 
your payment.

If you have any additional
questions, please contact us 
@ (802) 728-1299 or
visit our web site:
www.vtc.vsc.edu/aramark

©2001 ARAMARK Corporation. All rights reserved. 5.2001 Q–1,500
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Enjoy the Meals and Leave the Cooking to Us!

We've designed a simple Meal Plan that will save you money on meals 
on campus. It's designed for folks like you with busy campus lifestyles.
Between attending classes, studying and going to work, who has time to
worry about where and how to afford eating on campus? Relax, we know
how it feels, so we put together a little something just for you.
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Why Should I Sign Up
for a Plan?

There are lots of 
advantages…

Security of guaranteed all-you-care-
to-eat meals or the flexibility 
of a la carte purchasing.

You never have to worry about
carrying cash.

Opportunity to enjoy some 
of the same dining privileges 
resident students have.

Lots of great food to 
choose from.

And of course, you never 
have to pay sales tax on 
your meal purchases.

What Are My Choices?

Commuter Meal Plans
Non-resident students, faculty and staff have
the opportunity to enjoy the quality, value
and convenience of the Castleton dining 
program by purchasing any of the following
Commuter Meal Plan options. Unused meals
will carry over from fall to spring.

Meal Plan Plan Price Avg. Cost/ 
Meal

Any 80 $ 307.00 $ 3.84
Any 60 $ 239.00 $ 3.98
Any 40 $ 172.00 $ 4.30
Any 20 $  99.00 $ 4.95

Points
You may purchase Points to use toward food
and beverage purchases at all dining loca-
tions on campus. Points are equivalent to
dollars and balances will carry over from fall
to spring. Purchasing Points is a great value
and more safe and convenient than carrying
cash. We’ll even add a Bonus each time you
purchase Points.

You Pay You Get Bonus
$ 300.00 $ 360.00 20%
$ 250.00 $ 300.00 20%
$ 200.00 $ 234.00 17%
$ 175.00 $ 203.00 16%
$ 150.00 $ 171.00 14%
$ 125.00 $ 140.00 12%
$ 50.00 $ 55.00 10%

How Does It Work?

Commuter Meal Plans and Points are geared
specifically to give you better dining value
for your dollars when you use a meal card
instead of paying cash to eat. The magnetic
stripe on the back of your ID card works
with our computer system to identify you as
a Meal Plan member. We have two great
ways to save you money.

Commuter Meal Plans
Commuter Meal Plans provide you money-
saving all-you-care-to-eat meals at Huden
Dining Hall or meal equivalencies at the
Fireside Café and Lounge and Woodruff La
Cart. Simply present your meal/ID card and
the meal will be deducted from the balance
in your account.

Points
Points work on the same principle as bank
debit cards. Each time you make a food 
purchase, the total cost of your meal is 
subtracted from the dollar balance in 
your account. 
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How Do I 
Sign Up?

Name:

Social Security #:

Phone: (              )

Address:

Please select your meal plan 
Any 80 Meals $307.00

Any 60 Meals $239.00

Any 40 Meals $172.00

Any 20 Meals $99.00

Please select your point 
purchase amount

Point Value

$ 300.00

$ 250.00

$ 200.00

$ 175.00

$ 150.00

$ 125.00

$ 50.00

Payment options
Check or money order—made payable to 
ARAMARK Corporation

Please send completed enrollment card 
and payment to:

ARAMARK Corporation 
Castleton State College
Huden Dining Hall
Castleton, VT 05735
Phone: (802) 468-1265, 

Please note, unused Commuter Meals and
Points carry over from the fall to the spring
semester. At the end of the academic year,
any unused Commuter Meals and Points are
non-refundable. Select your Meal Plans
according to your expected spending habits
and remember you can add additional meals
or Points at any time.
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If I don’t use all my
meals in one week, do
they carry over to the
following week?
Meals do NOT carry over
from one week to the
next. It is important that
you select the right plan to
fit your schedule and your
eating habits to ensure
that you get the full value
for your dollars.

Can I change my 
meal plan?
Yes. You have the
opportunity to change
your meal plan during the
first two weeks of the fall
and/or spring semesters.

Simply go to the
Residence Life Office 
in St. Vincent’s Hall and 
fill out a meal plan 
change form.

What happens to my
unused Declining
Balance Dollars at the
end of the semester?
Your unused meal plan
dollars transfer from the
fall to the spring semester.
At the end of the spring
semester, any unused
dollars are not refundable
and cannot be transferred
to the new academic year.

Can I treat a friend by
using two “meals” in a
meal period? 
You are the only person
allowed to use your
"meals" and you can only
use one meal per meal
period. If you would like to
treat a friend, you may pay
for their meal using your
Declining Balance Dollars.

What do I do if my
meal plan dollars 
run low?
Each time you purchase a
snack or a full meal, you
may ask the cashier to tell
you how many meals
and/or Declining Balance

Dollars you have
remaining. If your dollars
run low, you can add
Declining Balance Dollars
to your account using cash,
check, money order or
credit card. Simply go to
the Red Storm Dining
Office (located in the
University Center) to make
your payment.

If you have any
additional questions, 
CALL: (718) 990-1535.
OR VISIT:
www.SJU.edu/dining

These Students 
Enjoy The Benefits…

University of California, Irvine

Meal Plans 2002-2003

Frequently Asked Questions

®

©2001 ARAMARK Corporation. All rights reserved. 4.2001 Q–xxxx



The Orchestra’s income breakdown 
makes a compelling case for the critical
importance of Annual Fund Contributions.
This season, the Orchestra will need to raise
even more money to cover rising production
costs and to ensure that tickets remain
affordable. Simply put, your gift to the
Annual Fund ensures that the Orchestra will
continue its tradition of artistic excellence,
and will offer a growing number of
educational and community programs. 

MATCHING GIFTS
Many businesses offer Employee Matching Gift Programs
which multiply your individual contribution. You can double or
even triple the power of your gift to the Orchestra if you work
for a company that has a matching gift program. The Annual
Fund counts the match as part of your gift. Please check with
your personnel office to see if your company has a matching
gift program.

GIFTS OF SECURITIES
Making a gift of appreciated stock to the Annual Fund can
provide a significant tax advantage since you may deduct the
full market value of the stock at the time of your gift and avoid
capital gains tax. For information on how to transfer securities,
please call 215.893.1984.

PLANNING FOR THE FUTURE
We invite you to become a member of The Frances Wister
Society, an association of individuals who have demonstrated
their generosity and commitment to The Philadelphia Orchestra
by remembering the Orchestra in their estate plans. Such
provisions can be made in the form of bequests, charitable
trusts, charitable annuities, pooled income fund gifts, or gifts 
of retirement plan assets. For more information, please call
215.893.3146.

TAX DEDUCTIBILITY OF MEMBERSHIP BENEFITS
We have indicated in parentheses the value of benefits for
each Annual Fund gift level. If you elect not to accept the
benefits offered, you may deduct the full amount of your
donation. Please notify us in writing if you do not wish to
receive membership benefits.

For more information about making a gift to The Philadelphia
Orchestra Association, please contact the Annual Fund Office
at 215.893.1984.

Or visit our web site at www.philorch.org
to donate or pledge online. 

Or write to the address below:
The Philadelphia Orchestra Annual Fund
260 South Broad Street, 16th Floor
Philadelphia, PA 19102

A copy of the official registration and financial information may be obtained
from The Pennsylvania Department of State by calling toll free, within
Pennsylvania, 1.800.732.0999. Registration does not imply endorsement.

The Philadelphia Orchestra has thrilled audiences at home and abroad for over
100 years and remains committed to presenting the finest orchestral music in the world.
In addition, the Orchestra continues to develop innovative education programs for
children and adults, and to forge strong relationships with the community—bringing 
the fabulous Philadelphia Sound out of the concert hall and into our neighborhoods.

In order to accomplish this, the Orchestra relies on the generous support of more than
10,000 people whose contributions to the Annual Fund account for nearly one-third
of the Orchestra’s operating budget. Because ticket sales cover less than 50% of 
the costs associated with being a world-class orchestra, we rely on contributions from
individual donors, corporations, and foundations to provide the financial resources
necessary to cover the Orchestra’s operational and programming expenses.

From serving as Philadelphia’s cultural ambassador to the world through international
and national tours each year, to expanding our programs right here at home, the
Orchestra needs your support.

GIVING MAKES THE DIFFERENCE 

Annual Fund Contributions

Performance Income

Endowment Income

Government Grants

Other Earned Income

Endowment 
Income
15%

Government Grants
2%

Other Earned Income
4%

Performance 
Income
48%

Annual Fund 
Contributions

31%

HOW WE PERFORM FINANCIALLY
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A NEW CENTURY 
A NEW HOME

THE PHILADELPHIA
ORCHESTRA

Annual Fund
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MATCHING GIFTS
Many businesses offer employee matching gift programs
that multiply your individual contribution. You can double
or even triple the power of your gift to the Orchestra if
you work for a company that has a matching gift
program. The Annual Fund counts the match as part of
your gift. Please check with your personnel office to see 
if your company has a matching gift program.

GIFTS OF SECURITIES
Making a gift of appreciated stock to the Annual Fund can provide a
significant tax advantage since you may deduct the full market value 
of the stock at the time of your gift and avoid capital gains tax. For
information on how to transfer securities, please call 215.893.1984.

PLANNING FOR THE FUTURE
We invite you to become a member of The Frances Anne Wister
Society, an association of individuals who have demonstrated their
generosity and commitment to The Philadelphia Orchestra by
remembering the Orchestra in their estate plans. Such provisions can 
be made in the form of bequests, charitable trusts, charitable annuities,
pooled income fund gifts, or gifts of retirement plan assets. For more
information, please call 215.893.3146.

TAX DEDUCTIBILITY OF MEMBERSHIP BENEFITS
We have indicated the value of benefits for each Maestro’s Circle gift
level. If you elect not to accept the benefits offered, you may deduct the
full amount of your donation. Please notify us in writing if you do not
wish to receive membership benefits.

A copy of the official registration and financial information may be
obtained from The Pennsylvania Department of State by calling toll 
free, within Pennsylvania, 1.800.732.0999. Registration does not
imply endorsement.

For more information about The Maestro’s Circle and The Philadelphia
Orchestra Association, please contact the Annual Fund Office at
215.893.1984.

Or visit our website at www.philorch.org to donate or pledge online.

For all levels of Maestro’s Circle
members, we are delighted to
offer a new benefit—”Meet the
Artist“ Salon Events. Join other
Maestro’s Circle Members for
private gatherings with world-
renowned guest musicians and
conductors appearing throughout
the Orchestra’s season. Take a
personal look at the lives of great
musicians through open-ended
dialogues led by the Orchestra’s
artistic management. An intimate
reception will provide you with the
chance to meet and socialize with
our Salon guests.

A NEW CENTURY

A NEW HOME
THE PHILADELPHIA ORCHESTRA
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Ready
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SEPTA



2000Annual Report

SEPTA
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SEPTA Stats

205,000,000 Number of passenger journeys 
each year

110,000 Initial circulation of Metro

800 Metro box and rack locations

Service improvements continue to be a goal for the Authority. With the opening of the new
Thorndale Station, we have dramatically enhanced service on the R5 Paoli Rail line. This new
station extends service beyond Downingtown to reach new markets and better serve customers
who live and work in growing Chester County communities. Thorndale offers many rider
amenities including parking for 465 cars and accessibility features for disabled customers. 

Reaching new customer markets, particularly in suburban service areas, continues to challenge
us. Working with the Berks Area Reading Transportation Authority (BARTA) we are evaluating
service options for the proposed Schuylkill Valley Metro. This rail/transit service would connect
a 62-mile corridor between Philadelphia and Reading, including some of the region’s fastest
growing employment and residential areas. The Cross-County Corridor project is also under
review as a means of supporting regional growth in Montgomery, Chester and Bucks Counties. 

We are working to maintain and improve one of the most extensive transit systems in the
country while we ready the system for regional expansion. 

‘Extra, Extra’

O n a typical weekday the SEPTA system accommodates over 700,000 passenger
trips, each taking an average of 25 minutes. With the goal of improving customer
service and satisfaction, SEPTA worked to enhance the quality of time customers spent

on vehicles and in stations. 

The Authority broke new ground in the area of customer amenities with the launch of Metro, 
a free tabloid-size newspaper published and distributed systemwide, Monday through Friday.
Designed to be read in the time it takes to complete an average trip, the reader-friendly format 
of the paper features short articles of local, national and international interest. Metro is an
innovative, revenue-generating venture that also provides a dedicated SEPTANews page in each
edition. The page gives us a daily opportunity to speak to customers about Authority programs
and provide timely service information.

Plans were also unveiled for an expanded and modernized retail concourse at Suburban Station.
For the more than 92,000 commuters who move through the station everyday, improvements
like the installation of air conditioning will greatly enhance comfort. And as retail locations are
upgraded and added, the Suburban Station concourse should become a convenient shopping
destination for busy commuters. 

2
Le Ho, Customer

Le Ho is an enthusiastic SEPTA rider: “It’s more
convenient and less expensive than driving and
parking.” He boards the El at the 69th Street Terminal,
transfers to the Broad Street subway line at City Hall
and rides to Walnut-Locust, arriving just one block
from his classes at The University of the Arts. During
his junior year, Le redesigned SEPTA’s logo for his
Communication Studio class. “I had been a customer
for so long, I thought it would be nice to translate
SEPTA into design.”

Southeastern Pennsylvania Transportation Authority
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Members of the Board

Southeastern Pennsylvania Transportation Authority:

We have audited the accompanying balance sheets of Southeastern Pennsylvania Transportation
Authority (the Authority) as of June 30, 2000 and 1999, and the related statements of revenue and
expenses, changes in contributed capital and accumulated operating deficit and cash flows for the years
then ended. These financial statements are the responsibility of the Authority’s management. Our
responsibility is to express an opinion on these financial statements based on our audits.

We conducted our audits in accordance with auditing standards generally accepted in the United States
of America. Those standards require that we plan and perform the audit to obtain reasonable assurance
about whether the financial statements are free of material misstatement. An audit includes examining,
on a test basis, evidence supporting the amounts and disclosures in the financial statements. An audit
also includes assessing the accounting principles used and significant estimates made by management,
as well as evaluating the overall financial statement presentation. We believe that our audits provide a
reasonable basis for our opinion.

In our opinion, the financial statements referred to above present fairly, in all material respects, the
financial position of Southeastern Pennsylvania Transportation Authority as of June 30, 2000 and
1999, and the results of its operations and its cash flows for the years then ended, in conformity with
accounting principles generally accepted in the United States of America. 

November 1, 2000

Sources of Revenue

47% Operating Revenue

Federal Subsidy4%

Local Subsidy9%

State Subsidy34%

FY 1999

Asset Maintenance Subsidy6%Asset Maintenance Subsidy5%

49% Operating Revenue

Federal Subsidy4%

Local Subsidy9%

State Subsidy33%

FY 2000

Fuel & Propulsion Power5%

67% Labor & Fringe Benefits

Casualty Claims5%

 Other13%

Materials & Services10%

FY 1999

Distribution of Expenses

Fuel & Propulsion Power4%

67% Labor & Fringe Benefits

Casualty Claims5%

 Other14%

Materials & Services10%

FY 2000
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ARAMARK Design Solutions
1101 Market Street

Philadelphia, PA 19107
213.238.3606
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Organization Principals
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Communications Client

Director of 

Financial Services

Karen Gallagher

Director of Marketing
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